
49% 
Using financial aid to  
support education

31% 
Applied to other graduate  
business programs

32% 
Students of color

48% 
Financial sponsorship by  
employer (partial or full)

29% 
Number of students with  
other advanced degrees

12% 
Historically underrepresented 
students of color

14% 
Have children

COMMUTER MILES TO CAMPUS

	 35%

0-5 miles

	 18%

6-10 miles

	 15%

11-15 miles

	 16%

16-20 miles

	 16%

20+ miles

PROFILE: CLASS OF 2024 

EVENING MBA
STUDENT PROFILE INCOMING STUDENTS

101 
Entering class size

650
Average GMAT

157
Average GRE quantitative score

31 
Average age

8 
Average years of  
work experience

3.4 
Average undergraduate GPA

590-710
GMAT mid 80th range

158
Average GRE verbal score

23-56 
Range of ages

1-35
Range of years of  
work experience

Humanities

Engineering

2%

26%

12%

10%

16%

26%
Business

Math & Science

Economics

UNDERGRADUATE 
MAJORS

Computer science

Social sciences 

8%

Washington State  80%

International  11%

Other U.S. states  9%

35% 65%

Manufacturing

Government &  
  Nonprofit

34%
7%

6%

11%

4%

5%

9% 21%

3%

Financial services

Consulting services

INDUSTRIES 
REPRESENTED

Healthcare

Other

Real estate

Retail

Technology



FIRMS REPRESENTED, CLASS OF 2024

Aerojet Rocketdyne

Airbnb

Allegis Global Solutions

Amazon

Anthem

Apple

AZTEC Engineering

Bad Cat Media

BASF Corporation

BBZ

Blue Origin

Boeing

CliftonLarsonAllen

Collins Aerospace

Costco

Crane Aerospace & Electronics

DB Engineering

EarthCorps

Eaton Corporation

Expedia Group

Frost & Company

FujiFilm SonoSite

Gerber

Google

Highspot

International Paper Company

Jay Inslee For Washington

John Hancock Financial Services

Juno Therapeutics

Kforce

KSC Seattle

Leidos

LeoStella

Liberty Mutual Insurance

Luum

Microsoft

MTM Robotics

NBBJ

Net-Inspect

Nokia Americas

Oracle

PACCAR Financial

Panasonic Avionics Corporation

Philips Healthcare

Pioneer Human Services

Pro Sports Club

Renewal By Andersen

Robison Engineering

Salesforce

Seattle Children’s Hospital

Shindig

SoundCommerce

Stantec

State Innovation Exchange

Tableau

Tech Mahindra Americas

Transactional Network Systems

Unilever

University of Washington

US Army

Vanderbilt University

Vermilion Development

Washington State Academy  
of Sciences

Wells Fargo

Weyerhaeuser Company

Wing Luke Museum of the Asian 
Pacific American Experience

Zoellner Byington

CLASS PROFILE: EVENING MBA	

72% 
Worked with MBA Career Management

78% 
Changed jobs while in the program

72% 
Said that it was somewhat likely or 
very likely that they would change jobs 
upon completion of the program

86% 
Agree that the Foster Evening MBA 
significantly enhanced their career

92% 
Strongly agree or agree the Foster 
Evening MBA was a good investment

CAREER ROI

Exit survey respondents from the 
Evening MBA Class of 2021

EXPERIENTIAL LEARNING

COMPLETION RATE 
(AVERAGE OVER LAST 5 YEARS)

Students of the Evening MBA class  
of 2021 cite their top experiential 
learning activities

• International Study Tours

• Board Fellows Program

• Team Case Competition

• Field Study - Strategic Consulting Program

• India Global Consulting Project

• Mentor Program

• MBA Association

• Business Plan Competition

• Venture Capital Investment Competition

• Challenge for Charity

• Dempsey Startup Competition

97.4% 

$91,374

2021-2024  
EVENING MBA  
TUITION & FEES (3 YEARS)  

PROGRAM  
INFORMATION

56
Average class size of 1st and  
2nd year core classes  

30
Average class size of 2nd and  
3rd year elective classes 

351
Total number of Evening MBA  
students  

79
Credits required to complete  
program  	


