
  
OcWober   2021      

ESTHER   8D8EHI   
eoXdXehi@XZ.edX   

  
ACADEMIC   POSITIONS   
FRVWeU   SchRRO   Rf   BXViQeVV,   UQiYeUViW\   Rf   WaVhiQgWRQ,   SeaWWOe,   WA     
AVViVWanW   ProfeVVor   of   MarkeWing,   JXl\   2021   ±   PreVenW   
  

EDUCATION   

WhaUWRQ   SchRRO,   UQiYeUViW\   Rf   PeQQV\OYaQia,    Philadelphia,   PA    
PhD,   MarkeWing,   Ma\   2021     
DiVVerWaWion:   The   SWigmaWi]ed   ConVXmer:   Role   of   LangXage   and   DiYerViW\   on   ConVXmer   BehaYior   
  

MeUWRQ   CROOege,   O[fRUd   UQiYeUViW\,    O[ford,   UK,     
RhodeV   Scholar   
MSc,   NaWXre,   SocieW\,   and   EnYironmenWal   Polic\,   SepWember   2014   
DiVVerWaWion:   CloVe   E[aminaWion   of   PoliWical   Geograph\   and   Race   in    TKH   WLUH   
ViViWing   SWXdenW,   ChemiVWr\   and   BiochemiVWr\,   SW.   EdmXnd   Hall,   Fall   2009   
  

IQdiaQa   UQiYeUViW\,    BloomingWon,   Indiana   
BA,   ChemiVWr\   and   BA,   MaWhemaWicV,   GPA:   3.91/4.00   (VXmma   cXm   laXde),   Ma\   2011   
  

SRXWheUQ   FedeUaO   UQiYeUViW\,    RoVWoY-on-don,   RXVVia   
US-RXVVia   Global   HealWh   Care   SWXd\   Program,   SXmmer   2009   
  

PAPERS   IN   REVIEW   PROCESS   
1. UdXehi,   E.,    SainW   Clair,   J.,   HamilWon,   M.,   Reed,   A.   When   DiYerViW\   BackfireV:   The   AV\mmeWric   Role   

of   MXlWicXlWXral   MarkeWing   on   Brand   PercepWion.    RHYLVH   DQG   UHVXEPLW   WR   JRXUQDO   RI   CRQVXPHU   
RHVHDUFK.    
AZaUd   RecRgQiWiRQ:    ACR   BeVW   Working   Paper   AZard,   2020   

2. UdXehi,   E.*    &   TXrner,   B.*   (Vhared   firVW   co-aXWhorVhip)   Racial   PriYilege   and   Racial   JXVWice   Branding.   
IQYLWHG   IRU   UHVXEPLVVLRQ   WR   JRXUQDO   RI   MDUNHWLQJ.   

  
PAPERS   IN   PREPARATION   

3. UdXehi,   E.    Do   ConVXmerV   WanW   InclXViYe   LangXage?   The   PoWenWial   MiVmaWch   BeWZeen   ConVXmer   
Preference   and   Brand   AcWion.    FLQDO   SUHSDUDWLRQ   IRU   VXEPLVVLRQ   WR   JRXUQDO   RI   MDUNHWLQJ.     

4. UdXehi,   E.    &   Reed,   A.   Role   of   La\   BeliefV   on   LangXage   PreferenceV   for   SWigmaWi]ed   GroXpV.    FLQDO   
SUHSDUDWLRQ   IRU   VXEPLVVLRQ   WR   OUJDQL]DWLRQDO   BHKDYLRU   DQG   HXPDQ   DHFLVLRQ   PURFHVVHV.     

  
SELECT   RESEARCH   IN   PROGRESS   

5. UdXehi,   E.    &   SchZeiW]er,   M.   Do   WordV   MaWWer?   UVe   of   PerVon-CenWered   LangXage   Wo   HXmani]e   
SWigmaWi]ed   GroXpV.    MDQXVFULSW   LQ   SUHSDUDWLRQ.   (4   VWXGLHV   FRPSOHWHG).     

6. UdXehi,   E. .   PracWicing   WhaW   We   Preach?   UVe   of   PerVon-CenWered   LangXage   b\   Ph\VicianV   Yia   Grand   
RoXndV   PreVenWaWionV.    LDUJH   TH[WXDO   AQDO\VLV   BHLQJ   CRPSOHWHG.     

7. UdXehi,   E.    &   GreZal,   L.   SWigmaWi]ed   IdenWiW\   CXeV   and   ConVXmpWion.    DDWD   FROOHFWLRQ   LQ   SURJUHVV   (2   
VWXGLHV   FRPSOHWHG).     

  



  
  

  

AWARDS,   GRANTS,   &   FELLOWSHIPS   
FelloZVhipV   

Ɣ AMA-SheWh   FoXndaWion   DocWoral   ConVorWiXm   FelloZ,   2020   
Ɣ IACM   AC4   FelloZVhip,   2019   (AZard   WoWal:   $2,000)   
Ɣ George   JameV   FirVW   Year   DocWoral   FelloZVhip,   2016   (AZard   WoWal:   $6,000)   

ReVearch   GranWV:   
Ɣ Baker   ReWail   CenWer   ReVearch   GranW,   2017,   2019   (AZard   WoWal:   $10,250)   

■ AZarded   for   Zork   on   DiYerViW\   and   MarkeWing   (2019)   and   SWaWXV   Signaling   and   
E[perienced   ConVXmpWion   UWiliW\   (2017)   

Ɣ Mack   ReVearch   InVWiWXWe   ReVearch   AZard,   2019   (AZard   WoWal:   $4,000)   
■ AZarded   for   Zork   on   DiYerViW\   and   MarkeWing   

Ɣ WharWon   RiVk   CenWer   RXVVell   Ackoff   DocWoral   SWXdenW   AZard,   2017,   2018   (AZard   WoWal:   $3105)  
■ AZarded   for   Zork   dealing   ZiWh   IdenWiW\-   YerVXV   PerVon-FirVW   LangXage   

MarkeWing   AZardV:     
Ɣ Eli   JoneV   PromiVing   ReVearch   AZard,   2021   
Ɣ AMA   ValXing   DiYerViW\   ScholarVhip,   2018   (AZard   WoWal:   $1,000)   
Ɣ MelYin   and   PaWricia   SWiWh   TranViWion   GranW,   2016   (AZard   WoWal:   $1,000)   
Ɣ GAPSA   TraYel   GranW,   2018,   2020   (AZard   WoWal:   $1,290)   
Ɣ WharWon   DocWoral   ProgramV   George   JameV   TraYel   AZard,   2018   (AZard   WoWal:   $750)   

OWher   AZardV:     
Ɣ UPenn   FonWaine   Scholar,   2016-2021   
Ɣ IU   McNair   Scholar   of   Whe   Year,   2011   
Ɣ IU   PreVidenWial   InWern,   2010   

  
CONFERENCE   PRESENTATIONS   

WKHQ   DLYHUVLW\   BDFNILUHV:   TKH   AV\PPHWULF   RROH   RI   MXOWLFXOWXUDO   MDUNHWLQJ   RQ   BUDQG   PHUFHSWLRQ   
⎼ SWanford   GSB   RiVing   ScholarV   Conference   Ke\noWe   PreVenWaWion   (preVenWed   b\   AmericXV   

Reed),   OcW   2020   
⎼ SocieW\   for   ConVXmer   PV\cholog\,   HXnWingWon   Beach,   2020   (compeWiWiYe   paper   VeVVion)   
⎼ Race   in   Whe   MarkeWplace   ForXm,   PariV,   France,   2019     

  
DR   CRQVXPHUV   WDQW   IQFOXVLYH   LDQJXDJH?   TKH   PRWHQWLDO   MLVPDWFK   BHWZHHQ   CRQVXPHU   PUHIHUHQFH   
DQG   BUDQG   AFWLRQ   

⎼ NC   SWaWe   Emerging   ScholarV   MarkeWing   Seminar   SerieV,   Jan   2021   
⎼ SWanford   GSB   RiVing   ScholarV   Conference   Ke\noWe   PreVenWaWion,   OcW   2020   
⎼ MarkeWing   Science   InVWiWXWe   Webinar,   OcW   2020   
⎼ BoVWon   UniYerViW\   Emerging   MarkeWing   ScholarV   S\mpoViXm,   NoY   2020   

  
RROH   RI   LD\   BHOLHIV   RQ   LDQJXDJH   PUHIHUHQFHV   IRU   SWLJPDWL]HG   GURXSV   

⎼ SocieW\   for   PerVonaliW\   and   Social   PV\cholog\   Conference,   PorWland,   OR,   2019   (Walk)    (32   
VLQJOH   SDSHUV   FKRVHQ   IURP   2187   VLQJOH   SDSHU   VXEPLVVLRQV)   

⎼ SocieW\   for   ConVXmer   PV\cholog\   Conference,   DallaV,   TX,   2019   (compeWiWiYe   paper   VeVVion)   
⎼ AVVociaWion   for   ConVXmer   ReVearch,   DallaV,   TX,   2018   
⎼ London   TranVaWlanWic   DocWoral   Conference,   London,   UK,   2018   
⎼ BarXch   College   PhD   ProjecW   S\mpoViXm,   NeZ   York,   NY,   2018   

  



  
  

  

⎼ SocieW\   for   ConVXmer   PV\cholog\   Conference,   DallaV,   TX,   2018   (poVWer)   
  

DR   WRUGV   MDWWHU?   UVH   RI   PHUVRQ-CHQWHUHG   LDQJXDJH   WR   HXPDQL]H   SWLJPDWL]HG   GURXSV  
⎼ SocieW\   for   ConVXmer   PV\cholog\,   HXnWingWon   Beach,   2020   (poVWer)   
⎼ InWernaWional   AVVociaWion   for   ConflicW   ManagemenW   Conference,   DXblin,   Ireland,   2019   

(poVWer)   
  

UNIVERSITY   PRESENTATIONS   
WKHQ   DLYHUVLW\   BDFNILUHV:   TKH   AV\PPHWULF   RROH   RI   MXOWLFXOWXUDO   MDUNHWLQJ   RQ   BUDQG   PHUFHSWLRQ   

⎼ HarYard   UniYerViW\   MarkeWing   DeparWmenW   (b\   AmericXV   Reed),   Mar   2021   
  

DR   CRQVXPHUV   WDQW   IQFOXVLYH   LDQJXDJH?   TKH   PRWHQWLDO   MLVPDWFK   BHWZHHQ   CRQVXPHU   PUHIHUHQFH   
DQG   BUDQG   AFWLRQ   

⎼ John   HopkinV   MarkeWing   DeparWmenW   (b\   AmericXV   Reed),   Dec   2021   
⎼ UniYerViW\   of   Michigan   MarkeWing   DeparWmenW,   NoY   2020   
⎼ UniYerViW\   of   Te[aV-AXVWin   MarkeWing   DeparWmenW,   OcW   2020   
⎼ UniYerViW\   of   WaVhingWon   MarkeWing   DeparWmenW,   OcW   2020   
⎼ Virginia   Tech   MarkeWing   DeparWmenW,   OcW   2020   
⎼ UniYerViW\   of   WiVconVin-MadiVon   MarkeWing   DeparWmenW,   OcW   2020   
⎼ BoVWon   UniYerViW\   MarkeWing   DeparWmenW,   Sep   2020   
⎼ NoWre   Dame   MarkeWing   DeparWmenW,   Sep   2020   

  
RROH   RI   LD\   BHOLHIV   RQ   LDQJXDJH   PUHIHUHQFHV   IRU   SWLJPDWL]HG   GURXSV   

⎼ NorWhZeVWern   UniYerViW\   Kellogg   MarkeWing   Seminar   (b\   AmericXV   Reed),   Spring   2019   
⎼ RXWgerV   UniYerViW\   MenWor-MenWee   S\mpoViXm,   RXWgerV,   NJ,   Spring   2018   

  
                          CONFERENCES   ORGANIZED   
                           WharWon/INSEAD   DocWoral   ConVorWiXm,   FonWainebleaX,   France              2018   

Women   in   BXVineVV   Academia,   Philadelphia,   PA                  2017,   2018,   2019   
   

                          SERVICE   ROLES   
ISMS   Webinar   on   DiYerViW\,   EqXiW\,   and   InclXVion   PaneliVW            2020   
LISC,   Emerging   Leader   CoXncil                                      2019-PreVenW   
WharWon   SocieW\   for   Whe   AdYancemenW   of   Women   in   BXVineVV   Academia   (WSAWBA)                      2016-2019 

2017-2019 PreVidenW   
2016 TreaVXrer   

WharWon   IDDEAS   Program   PhD   MenWor 2018,   2021   
WharWon¶V   Baker   ReWailing   CenWer¶V   ³DiVrXpWion   in   ReWail´   Conference                                        2016 

Conference   ReporW   WriWer   (for   PeWe   Fader):   PracWical   ApplicaWionV   for   PredicWing   CXVWomer 
  LifeWime   ValXe   

  
OTHER   PUBLISHED   WORK   
HXa,   Y.,   Ramabhadran,   R.,    UdXehi,   E. ,    KarW\,   J.,   RaghaYachari,   K.,   &   Flood,   A.   AromaWic   and   aliphaWic   CH   
h\drogen   bondV   fighW   for   chloride   Zhile   compeWing   alongVide   ion   pairing   ZiWhin   Wria]olophaneV,   Chem.   EXr.   
J.   2010.     

  



  
  

  

AbVWUacWV   fRU   WRUNLQg   PaSeUV     
  

RaciaO   PUiYiOege   aQd   RaciaO   JXVWice   BUaQdiQg:   
  

Social   jXVWice   branding   iV   a   bXrgeoning   markeWing   WacWic   in   Zhich   brandV   Vignal   a   commiWmenW   Wo   
redXcing   Vocial   and   racial   injXVWice   b\   prodXcing   and   promoWing   prodXcWV   WhaW   adopW   a   Vocial   VWance.   
E[ampleV   inclXde   ³Black   LiYeV   MaWWer´   baVkeWball   jerVe\V   for   Whe   Women¶V   NaWional   BaVkeWball   AVVociaWion   
(WNBA)   and   NBA   pla\erV   and   ³EqXaliW\´   coffee   cXpV   VerYed   aW   SWarbXckV.   The   reVearch   preVenWed   in   WhiV   
paper   findV   WhaW   Zhen   Whe   racial   idenWiW\   of   WhiWe   conVXmerV   iV   ValienW,   Whe\   Wend   Wo   redXce   Wheir   preference   
for   Vocial   jXVWice   branding.   For   man\   WhiWe   conVXmerV,   racial   idenWiW\   ma\   Vignal   a   prioriW\   VWaWXV   or   
preferenWial   racial   hierarch\.   TheVe   conVXmerV   haYe   increaVed   incenWiYe   for   mainWaining   Whe   VWaWXV-qXo.   WhiWe   
conVXmerV   Zho   recogni]e   Whe   priYilege   of   WhiV   racial   prioriWi]aWion,   hoZeYer,   haYe   an   increaVed   preference   for   
Vocial   jXVWice   branding.   For   WhoVe   conVXmerV,   Xnearned   priYilege   VWemming   from   Wheir   racial   idenWiW\   
delegiWimi]eV   Whe   cXrrenW   V\VWem.   We   demonVWraWe   WheVe   effecWV   are   parWicXlar   Wo   WhiWe   (YV.   NonWhiWe)   
conVXmerV.   ImplicaWionV   for   Wheor\   and   pracWice   are   diVcXVVed.     

  
WheQ   DiYeUViW\   BackfiUeV:   The   AV\PPeWUic   RROe   Rf   MXOWicXOWXUaO   MaUkeWiQg   RQ   BUaQd   PeUceSWiRQ:   

  
In   Woda\¶V   markeWplace,   Where   iV   increaVing   demand   for   brandV   Wo   e[pand   Wheir   markeW   Wo   diYerVe   

conVXmer   groXpV   and   diVpla\   cXlWXral   inclXVion   in   markeWing   campaignV.   The   neZfoXnd   focXV   on   cXlWXral   
diYerViW\   riVkV   miVfiring   b\   brandV.   ThiV   paper   aimV   Wo   e[plore   Whe   XnderVWXdied   area   of   conVXmer   reacWion   Wo   
brandV¶   XVe   of   cXlWXral   diYerViW\   VignalV.   When   brandV   laXnch   a   neZ   mXlWicXlWXral   markeWing   campaign,   VXch   
aV   an   ad   ZiWh   boWh   Black   and   WhiWe   modelV,   iW   ma\   be   relaWiYel\   Zell-receiYed   if   Whe   brand¶V   prior   focXV   ZaV   
on   nonmarginali]ed   conVXmerV.   HoZeYer,   oXr   main   h\poWheViV   iV   WhaW   for   marginali]ed-focXVed   brandV,   
mXlWicXlWXral   markeWing   ma\   inVWead   negaWiYel\   impacW   conVXmer   preference.   We   refer   Wo   WhiV   aV   Whe   VelloXW   
effecW.   ReVXlWV   from   foXr   VWXdieV   VXggeVW   WhaW   WhiV   iV   driYen   b\   marginali]ed   conVXmerV   feeling   leVV   inclXded   
b\   Whe   marginali]ed-focXVed   brand   Zhen   Whe\   learn   WhaW   a   neZ   mXlWicXlWXral   campaign   inclXdeV   
nonmarginali]ed   conVXmerV   -   deVpiWe   marginali]ed   modelV   VWill   being   preVenW.   The   VelloXW   effecW   appearV   
VWrongeVW   in   idenWiW\-releYanW   conWe[WV   (e.g.,   perVonal   care),   and   ma\   be   miWigaWed   if   Whe   neZ   cXlWXral   groXp   iV   
alVo   from   a   marginali]ed   backgroXnd.   OXr   findingV   highlighW   Whe   imporWance   of   marginali]aWion   ZiWhin   
diYerViW\   markeWing   for   boWh   conVXmerV   and   brandV.   FXrWher   markeWing   implicaWionV   for   race,   eWhniciW\,   and   
be\ond   are   diVcXVVed.   

  
RROe   Rf   La\   BeOiefV   RQ   LaQgXage   PUefeUeQceV   fRU   SWigPaWi]ed   GURXSV:   

  
HoZ   and   Zh\   do   Ze   Walk   aboXW   people   Zhen   Whe\   haYe   VWigmaWi]ed   condiWionV?   In   WhiV   paper,   Ze   

e[plore   condiWionV   Xnder   Zhich   people   chooVe   ³perVon-firVW´   langXage,   Zidel\   recommended   b\   polic\   
makerV   aV   a   meanV   of   redXcing   VWigmaWi]aWion   (e.g.,   perVon   e[periencing   homeleVVneVV),   aV   oppoVed   Wo   
³idenWiW\-firVW´   langXage,   Zhich   makeV   Whe   condiWion   Whe   primar\   parW   of   an   indiYidXal¶V   idenWiW\,   WhXV   
poWenWiall\   reinforcing   VWigmaWi]aWion   (e.g.,   homeleVV   perVon)   We   find   WhaW   people   alZa\V   prefer   Wo   be   referred   
Wo   XVing   perVon-firVW   langXage,   Zhich   VWaWeV   WhaW   Whe\   ³haYe´   a   condiWion,   bXW   doeV   noW   affi[   an   idenWiW\   label   
aV   VXch.   On   Whe   oWher   hand,   people¶V   Wendenc\   Wo   XVe   idenWiW\-firVW   langXage   Zhen   deVcribing   oWherV   dependV   
on   Whe   degree   Wo   Zhich   Whe\   belieYe   Whe   condiWion   iV   changeable.   Specificall\,   archiYal   daWa   and   online   
e[perimenWV   VXggeVW   WhaW   if   people   belieYe   WhaW   Whe   condiWion   iV   changeable,   Whe\   are   more   likel\   Wo   Vee   people   
aV   reVponVible   for   haYing   Whe   condiWion,   and   WhXV   lean   WoZard   idenWiW\-firVW   langXage.   OXr   reVXlWV   VXggeVW   WhaW   

  


