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EvEning mBA
stuDEnt ProfilE stuDEnt survEy

131 
Entering class size

30 
Average age

23-50 
Range of ages

6.6 
Average years of  
work experience

1-28
Range of years of  
work experience

638 
Average GMAT

540-720
Mid 80th range

3.4 
Average undergraduate 
GPA

3 years  $75,2252015-2016 EvEning mBA tuition

ProgrAm informAtion

65
Average class size of 1st and 2nd year 
core classes  

35
Average class size of 2nd and  
3rd year elective classes 

356
Total number of Evening MBA  
students  

79
Credits required to complete  
program   

Social sciences  
& Humanities

Engineering

28%

26%
24%

11%

6%

5%

Business

Math & Science

Economics

UndergradUate 
majors

Computer 
science

700 and above

610-650

19%

25%

24%

32%

660-690

gmat range

600 and below

35% 65%Domestic  92% International  8%

44% 
Married

21% 
Partner / Significant other

13% 
Have children
Average number of children 1.41

73% 
Applied only to UW Foster Evening MBA

27% 
Applied to other MBA programs

8%
Current or former military

53% 
Financial sponsorship by employer  
(partial or full)

50% 
Using financial aid to support education

White / Caucasian

Minority

27%

73%



firms rEPrEsEntED, clAss of 2018

1AG London

Alcatel-Lucent

Amazon

AT&T

Basketball Travelers, Inc.

Bill and Melinda Gates Foundation

Black Mountain Systems

Bloomberg LP

BrandVerity, Inc.

Brooks Running Company

Catholic Charities of Madison, Wisconsin

CBRE Group, Inc.

Cognizant Technology Solutions

Copiers Northwest

Cristo Rey Brooklyn High School

Darigold

Department of the Army

Dillanos Coffee Roasters

Enterprise Rent-A-Car

Enterprise Washington

Equinix

Expedia

FUJIFILM SonoSite, Inc

GLY Construction

GoDaddy

Google

Greater Lakes Mental Healthcare

Holland Construction Management, LLC

Honeywell Aerospace

Hunters Capital, LLC

Hyland Software

Icicle Seafoods, Inc.

JE Cumming Corporation

Kirkland Arts Center

Long View Systems

Marchex Inc.

Marin Bikes

McKinstry Co.

Microsoft

Nigerian Breweries PLC

Nordstrom

Optimedia

PACCAR

Pacific Iron and Metal

PATH

Philips

Physio-Control, Inc.

Portent

Providence Health & Services

Queer Leaders in Philanthropy

RealNetworks,Inc.

Redfin

Russell Investments

Sabey Corporation

SAFE Boats International

Sears

Seattle Academy

Seattle Cancer Care Alliance

Seattle Children’s Hospital

Starbucks Coffee Company

Talking Rain

Tax Credit Group of Marcus & Millichap

Terex Corporation

The Boeing Company

The Consulate General of Canada

The Glosten Associates

TOR Group LLC

Toray Composites America

Umbra Cuscinetti, Inc.

United States Navy Reserves

University of Washington

Walmart

Washington Energy Services

Wealth Collab, LLC

Weyerhaeuser

Wizards of the Coast, LLC

World Vision

WUNDERMAN

79% 
Utilized MBA Career Management 
during their three years in the program

69% 
Changed jobs while in the program

78% 
Said that it was somewhat likely or very 
likely that they would change jobs upon 
completion of the program

83% 
Agree that the Foster Evening MBA  
Program significantly enhanced their 
career
 

ProfilE: EvEning mBA   

stuDEnt survEy

Exit survey respondents from the  
Evening MBA Class of 2015

 43%

0-5 miles

 18%

6-10 miles

 14%

11-15 miles

 14%

12-20 miles

 11%

20+ miles

commuter miles to campus


