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Key Assumptions 
• 20% revenue-sharing with foreign exhibitors 
• Existing region PLF:IMAX screen ratio stays constant for country 

• i.e. if Asia Pacific has a PLF to IMAX ratio of 1.21 to 1, China and India both have 1.21 PLFs per IMAX added 
• Maximum revenue indicates that each person will purchase 1 IMAX ticket annually 

• Average number which accounts for people in target market who buy 0 or >1 ticket 
• Inflation from 2014 in all countries stays constant between 2013 and 2020 
• 15% discount rate for emerging markets 
• Screens are sold on a ten-year sale/lease with matching length revenue-sharing plans 
• Perform at-cost maintenance to develop relationships with customers 

• Negates cost to us and allows our projected revenue to be directly correlated with target market and ticket 
price 



Foreign Currency Risk 
Excerpts taken from the 2014 10-K Form 
• A majority of the Company’s revenue is denominated in U.S. dollars while a significant portion of its 

costs and expenses is denominated in Canadian dollars. 
• IMAX has cash flows from its subsidiaries denominated in Japanese Yen, Euros, Canadian dollars, 

among others which are converted to U.S. dollars through the spot market. 
• IMAX utilizes currency forward contracts to manage the risk associated with volatility 



Brazil Model Full 
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2 

3 
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2 
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Target Market Calculations 

Revenue Calculations 

NPV 

2013 2014 2015 2016 2017 2018 2019 2020
IMAX Screens 11                     14                     19                     25                     33                     43                        57                        75                        
PLF Screens 57 60 63 66 70 73 77 81
Total Screens 68 75 82 91 103 116 134 155
Market Share 16% 19% 23% 27% 32% 37% 43% 48%

Cannibalization Rate 0.03% 0.04% 0.06% 0.08% 0.12% 0.16% 0.23% 0.32%
Cannibalization -$                  (29,298.71)$     (69,486.20)$     (163,497.46)$  (381,252.30)$  (880,124.04)$     (2,009,505.92)$  (4,534,265.99)$  

Urban Residence 87% 87% 87% 87% 87% 87% 87% 87%
Middle Class 80% 80% 80% 80% 80% 80% 80% 80%
Target Market (age 20-59) 56% 56% 56% 56% 56% 56% 56% 56%

Population 201,000,000    202,407,000    203,823,849    205,250,616    206,687,370    208,134,182       209,591,121       211,058,259       
Urban Residence 174,870,000    176,094,090    177,326,749    178,568,036    179,818,012    181,076,738       182,344,275       183,620,685       
Middle Class 139,896,000    140,875,272    141,861,399    142,854,429    143,854,410    144,861,391       145,875,420       146,896,548       
Target Market (age 20-59) 78,621,552      79,171,903      79,726,106      80,284,189      80,846,178      81,412,101         81,981,986         82,555,860         
Market Share 12,661,898      15,344,823      18,449,613      21,983,744      25,932,597      30,255,502         34,884,702         39,728,251         
Of Total Population 6.30% 7.58% 9.05% 10.71% 12.55% 14.54% 16.64% 18.82%

Avg. IMAX Ticket 7.95$                8.45$                8.98$                9.55$                10.15$              10.79$                11.47$                12.19$                
IMAX Theater Revenue 100,662,088$  129,676,793$  165,737,548$  209,927,139$  263,236,558$  326,465,897$    400,130,574$    484,394,747$    
IMAX Company Revenue 20,132,418$    25,935,359      33,147,510      41,985,428      52,647,312      65,293,179         80,026,115         96,878,949         

less cannibalization -$                  (29,299)$          (69,486)$          (163,497)$        (381,252)$        (880,124)$           (2,009,506)$       (4,534,266)$       
Net Revenue 20,132,418$    25,906,060$    33,078,023$    41,821,930$    52,266,059$    64,413,055$       78,016,609$       92,344,683$       

less Installation Cost -$                  (1,212,750)$     (1,594,766)$     (2,097,118)$     (2,757,710)$     (3,626,388)$       (4,768,701)$       (6,270,841)$       

Net Income 20,132,418$    24,693,310$    31,483,257$    39,724,813$    49,508,350$    60,786,667$       73,247,908$       86,073,842$       

Revenue per Screen 1,830,220$      1,790,948$      1,738,983$      1,671,992$      1,589,001$      1,489,198$         1,371,639$         1,234,636$         
Marginal Revenue -$                  1,666,275$      1,574,016$      1,459,321$      1,325,537$      1,172,364$         998,436$            799,705$            

Attainable Revenue (20%) 4,026,484$      4,938,662$      6,296,651$      7,944,963$      9,901,670$      12,157,333$       14,649,582$       17,214,768$       
NPV $37,232,026

Max # Screens to add 215                          
Growth Rate 54%

Actual Screens Added 64                             
Growth Rate 24%



Brazil Model Target Market Calculations 
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2 

2013 2014 2015 2016 2017 2018 2019 2020

1 

3 

2 2013 and 2020 percentages given for urban residents, middle class, and age demographic. 
Found and used CAGR to facilitate this growth, assumed constant where data was missing 

Applied percentages to total population 

1 Market share calculations of IMAX screens vs. PLF screens based on existing PLF:IMAX screen 
ratio 

IMAX Screens 11                     14                     19                     25                     33                     43                        57                        75                        
PLF Screens 57 60 63 66 70 73 77 81
Total Screens 68 75 82 91 103 116 134 155
Market Share 16% 19% 23% 27% 32% 37% 43% 48%

Urban Residence 87% 87% 87% 87% 87% 87% 87% 87%
Middle Class 80% 80% 80% 80% 80% 80% 80% 80%
Target Market (age 20-59) 56% 56% 56% 56% 56% 56% 56% 56%

Population 201,000,000    202,407,000    203,823,849    205,250,616    206,687,370    208,134,182       209,591,121       211,058,259       
Urban Residence 174,870,000    176,094,090    177,326,749    178,568,036    179,818,012    181,076,738       182,344,275       183,620,685       
Middle Class 139,896,000    140,875,272    141,861,399    142,854,429    143,854,410    144,861,391       145,875,420       146,896,548       
Target Market (age 20-59) 78,621,552      79,171,903      79,726,106      80,284,189      80,846,178      81,412,101         81,981,986         82,555,860         
Market Share 12,661,898      15,344,823      18,449,613      21,983,744      25,932,597      30,255,502         34,884,702         39,728,251         
Of Total Population 6.30% 7.58% 9.05% 10.71% 12.55% 14.54% 16.64% 18.82%



Brazil Model Revenue Calculations 

1 

2013 2014 2015 2016 2017 2018 2019 2020

3 

2 Average IMAX ticket price estimated by online source adjusted for 2014 inflation YoY 

Maximum revenue possible from target market 

1 Cannibalization rate to estimate saturation of market 

2 

3 

Avg. IMAX Ticket 7.95$                8.45$                8.98$                9.55$                10.15$              10.79$                11.47$                12.19$                
IMAX Theater Revenue 100,662,088$  129,676,793$  165,737,548$  209,927,139$  263,236,558$  326,465,897$    400,130,574$    484,394,747$    
IMAX Company Revenue 20,132,418$    25,935,359      33,147,510      41,985,428      52,647,312      65,293,179         80,026,115         96,878,949         

less cannibalization -$                  (29,299)$          (69,486)$          (163,497)$        (381,252)$        (880,124)$           (2,009,506)$       (4,534,266)$       
Net Revenue 20,132,418$    25,906,060$    33,078,023$    41,821,930$    52,266,059$    64,413,055$       78,016,609$       92,344,683$       

less Installation Cost -$                  (1,212,750)$     (1,594,766)$     (2,097,118)$     (2,757,710)$     (3,626,388)$       (4,768,701)$       (6,270,841)$       

Net Income 20,132,418$    24,693,310$    31,483,257$    39,724,813$    49,508,350$    60,786,667$       73,247,908$       86,073,842$       

Revenue per Screen 1,830,220$      1,790,948$      1,738,983$      1,671,992$      1,589,001$      1,489,198$         1,371,639$         1,234,636$         
Marginal Revenue -$                  1,666,275$      1,574,016$      1,459,321$      1,325,537$      1,172,364$         998,436$            799,705$            

Attainable Revenue (20%) 4,026,484$      4,938,662$      6,296,651$      7,944,963$      9,901,670$      12,157,333$       14,649,582$       17,214,768$       
NPV $37,232,026

Cannibalization Rate 0.03% 0.04% 0.06% 0.08% 0.12% 0.16% 0.23% 0.32%
Cannibalization -$                  (29,298.71)$     (69,486.20)$     (163,497.46)$  (381,252.30)$  (880,124.04)$     (2,009,505.92)$  (4,534,265.99)$  



Russia Model Full 
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Target Market Calculations 

Revenue Calculations 

NPV 

2013 2014 2015 2016 2017 2018 2019 2020
IMAX Screens 39                     45                     51                     58                     67                        76                        87                        100                      
PLF Screens 23 24 25 26 28 29 30 32
Total Screens 62 69 76 85 94 105 118 132
Market Share 63% 65% 67% 69% 71% 72% 74% 76%

Cannibalization Rate 0.03% 0.04% 0.06% 0.08% 0.12% 0.16% 0.23% 0.32%
Cannibalization -$                  (103,704.97)$  (188,247.84)$  (341,142.26)$  (617,214.08)$     (1,114,942.09)$  (2,010,980.34)$  (3,621,816.02)$  

Urban Residence 72% 72% 72% 72% 72% 72% 72% 72%
Middle Class 75% 76% 78% 80% 81% 83% 84% 86%
Target Market (age 20-59) 60% 60% 59% 59% 58% 58% 58% 57%

Population 143,000,000    144,001,000    145,009,007    146,024,070    147,046,239       148,075,562       149,112,091       150,155,876       
Urban Residence 102,960,000    103,680,720    104,406,485    105,137,330    105,873,292       106,614,405       107,360,706       108,112,231       
Middle Class 77,220,000      79,292,423      81,420,465      83,605,619      85,849,418         88,153,436         90,519,289         92,948,637         
Target Market (age 20-59) 46,409,220      47,316,397      48,241,308      49,184,297      50,145,720         51,125,936         52,125,313         53,144,224         
Market Share 29,311,086      30,816,942      32,346,123      33,896,098      35,464,462         37,048,964         38,647,536         40,258,310         
Of Total Population 20.50% 21.40% 22.31% 23.21% 24.12% 25.02% 25.92% 26.81%

Avg. IMAX Ticket 7.50                  8.09                  8.72                  9.40                  10.13                  10.92                  11.77                  12.69                  
IMAX Theater Revenue 219,833,147$  249,154,976$  281,916,839$  318,469,067$  359,194,505$    404,511,748$    454,878,740$    510,796,750$    
IMAX Company Revenue 43,966,629$    49,830,995      56,383,368      63,693,813      71,838,901         80,902,350         90,975,748         102,159,350       

less cannibalization -$                  (103,705)$        (188,248)$        (341,142)$        (617,214)$           (1,114,942)$       (2,010,980)$       (3,621,816)$       
Net Revenue 43,966,629$    49,727,290$    56,195,120$    63,352,671$    71,221,687$       79,787,408$       88,964,768$       98,537,534$       

less Installation Cost -$                  (1,965,600)$     (2,248,646)$     (2,572,451)$     (2,942,884)$       (3,366,660)$       (3,851,459)$       (4,406,069)$       

Net Income 43,966,629$    47,761,690$    53,946,474$    60,780,220$    68,278,802$       76,420,748$       85,113,309$       94,131,465$       

Revenue per Screen 1,127,349$      1,114,562$      1,100,986$      1,084,981$      1,066,212$         1,044,094$         1,017,647$         985,269$            
Marginal Revenue -$                  1,025,759$      1,006,713$      973,835$         935,869$            890,498$            833,989$            760,421$            

Attainable Revenue 8,793,326$      9,552,338$      10,789,295$    12,156,044$    13,655,760$       15,284,150$       17,022,662$       18,826,293$       
NPV $54,864,588

Max # Screens to add 206                          
Growth Rate 30%

Actual Screens Added 61                             
Growth Rate 13%



Russia Model Target Market Calculations 

3 

2 

2013 2014 2015 2016 2017 2018 2019 2020

1 

3 

2 2013 and 2020 percentages given for urban residents, middle class, and age demographic. 
Found and used CAGR to facilitate this growth, assumed constant where data was missing 

Applied percentages to total population 

1 Market share calculations of IMAX screens vs. PLF screens based on existing PLF:IMAX screen 
ratio 

IMAX Screens 39                     45                     51                     58                     67                        76                        87                        100                      
PLF Screens 23 24 25 26 28 29 30 32
Total Screens 62 69 76 85 94 105 118 132
Market Share 63% 65% 67% 69% 71% 72% 74% 76%

Urban Residence 72% 72% 72% 72% 72% 72% 72% 72%
Middle Class 75% 76% 78% 80% 81% 83% 84% 86%
Target Market (age 20-59) 60% 60% 59% 59% 58% 58% 58% 57%

Population 143,000,000    144,001,000    145,009,007    146,024,070    147,046,239       148,075,562       149,112,091       150,155,876       
Urban Residence 102,960,000    103,680,720    104,406,485    105,137,330    105,873,292       106,614,405       107,360,706       108,112,231       
Middle Class 77,220,000      79,292,423      81,420,465      83,605,619      85,849,418         88,153,436         90,519,289         92,948,637         
Target Market (age 20-59) 46,409,220      47,316,397      48,241,308      49,184,297      50,145,720         51,125,936         52,125,313         53,144,224         
Market Share 29,311,086      30,816,942      32,346,123      33,896,098      35,464,462         37,048,964         38,647,536         40,258,310         
Of Total Population 20.50% 21.40% 22.31% 23.21% 24.12% 25.02% 25.92% 26.81%



Russia Model Revenue Calculations 

1 

2013 2014 2015 2016 2017 2018 2019 2020

3 

2 Average IMAX ticket price estimated by online source adjusted for 2014 inflation YoY 

Maximum revenue possible from target market 

1 Cannibalization rate to estimate saturation of market 

2 

3 

Avg. IMAX Ticket 7.50                  8.09                  8.72                  9.40                  10.13                  10.92                  11.77                  12.69                  
IMAX Theater Revenue 219,833,147$  249,154,976$  281,916,839$  318,469,067$  359,194,505$    404,511,748$    454,878,740$    510,796,750$    
IMAX Company Revenue 43,966,629$    49,830,995      56,383,368      63,693,813      71,838,901         80,902,350         90,975,748         102,159,350       

less cannibalization -$                  (103,705)$        (188,248)$        (341,142)$        (617,214)$           (1,114,942)$       (2,010,980)$       (3,621,816)$       
Net Revenue 43,966,629$    49,727,290$    56,195,120$    63,352,671$    71,221,687$       79,787,408$       88,964,768$       98,537,534$       

less Installation Cost -$                  (1,965,600)$     (2,248,646)$     (2,572,451)$     (2,942,884)$       (3,366,660)$       (3,851,459)$       (4,406,069)$       

Net Income 43,966,629$    47,761,690$    53,946,474$    60,780,220$    68,278,802$       76,420,748$       85,113,309$       94,131,465$       

Revenue per Screen 1,127,349$      1,114,562$      1,100,986$      1,084,981$      1,066,212$         1,044,094$         1,017,647$         985,269$            
Marginal Revenue -$                  1,025,759$      1,006,713$      973,835$         935,869$            890,498$            833,989$            760,421$            

Attainable Revenue 8,793,326$      9,552,338$      10,789,295$    12,156,044$    13,655,760$       15,284,150$       17,022,662$       18,826,293$       
NPV $54,864,588

Cannibalization Rate 0.03% 0.04% 0.06% 0.08% 0.12% 0.16% 0.23% 0.32%
Cannibalization -$                  (103,704.97)$  (188,247.84)$  (341,142.26)$  (617,214.08)$     (1,114,942.09)$  (2,010,980.34)$  (3,621,816.02)$  



India Model Full 
2013 2014 2015 2016 2017 2018 2019 2020

IMAX Screens 8                         12                      17                      24                      35                        51                        74                        108                        
PLF Screens 10 10 11 11 12 12 13 14
Total Screens 18 22 27 36 47 64 87 121
Market Share 45% 53% 61% 69% 75% 81% 85% 89%

Cannibalization Rate 0.03% 0.04% 0.06% 0.08% 0.12% 0.16% 0.23% 0.32%
Cannibalization -$                   (30,547.16)$      (89,143.51)$      (253,510.36)$   (703,395.92)$     (1,908,428.58)$  (5,078,010.35)$  (13,293,424.08)$  

Urban Residence 32% 33% 34% 36% 37% 38% 39% 40%
Middle Class 17% 19% 21% 23% 25% 27% 30% 33%
Target Market (age 20-59) 53% 53% 54% 54% 54% 54% 54% 55%

Population 1,270,000,000  1,278,890,000  1,287,842,230  1,296,857,126  1,305,935,125   1,315,076,671   1,324,282,208   1,333,552,184      
Urban Residence 410,970,797     427,256,255     444,187,053     461,788,764     480,087,975       499,112,326       518,890,550       539,452,522         
Middle Class 69,865,036       79,853,339       91,269,628       104,318,055     119,231,959       136,278,040       155,761,126       178,029,625         
Target Market (age 20-59) 37,168,199       42,639,160       48,915,417       56,115,506       64,375,410         73,851,128         84,721,621         97,192,192           
Market Share 16,835,957       22,746,733       29,949,345       38,472,802       48,327,264         59,534,980         72,156,893         86,309,082           

Avg. IMAX Ticket 6.00                   6.38                   6.79                   7.23                   7.69                     8.18                     8.71                     9.26                       
IMAX Theater Revenue 101,015,742$   145,215,141$   203,433,205$   278,054,512$   371,629,323$    487,115,115$    628,172,392$    799,464,425$       
IMAX Company Revenue 20,203,148$     29,043,028       40,686,641       55,610,902       74,325,865         97,423,023         125,634,478       159,892,885         

less cannibalization -$                   (30,547)$           (89,144)$           (253,510)$         (703,396)$           (1,908,429)$       (5,078,010)$       (13,293,424)$       
Net Revenue 20,203,148$     29,012,481$     40,597,498$     55,357,392$     73,622,469$       95,514,594$       120,556,468$    146,599,461$       

less Installation Cost -$                   (1,260,000)$      (1,827,000)$      (2,649,150)$      (3,841,268)$       (5,569,838)$       (8,076,265)$       (11,710,584)$       

Net Income 20,203,148$     27,752,481$     38,770,498$     52,708,242$     69,781,201$       89,944,757$       112,480,203$    134,888,877$       

Revenue per Screen 2,525,394$       2,501,076$       2,413,644$       2,269,769$       2,081,845$         1,862,686$         1,621,409$         1,359,773$           
Marginal Revenue -$                   2,447,037$       2,219,352$       1,950,046$       1,664,236$         1,375,667$         1,085,236$         778,360$              

Attainable Revenue (20%) 4,040,630$       5,550,496$       7,754,100$       10,541,648$     13,956,240$       17,988,951$       22,496,041$       26,977,775$         
NPV $50,828,247

1 

2 

3 

Max # Screens to add 245                          
Growth Rate 64%

Actual Screens Added 100                          
Growth Rate 31%

1 

2 

3 

Target Market Calculations 

Revenue Calculations 

NPV 



India Model Target Market Calculations 

3 

2 
Urban Residence 32% 33% 34% 36% 37% 38% 39% 40%
Middle Class 17% 19% 21% 23% 25% 27% 30% 33%
Target Market (age 20-59) 53% 53% 54% 54% 54% 54% 54% 55%

Population 1,270,000,000  1,278,890,000  1,287,842,230  1,296,857,126  1,305,935,125   1,315,076,671   1,324,282,208   1,333,552,184      
Urban Residence 410,970,797     427,256,255     444,187,053     461,788,764     480,087,975       499,112,326       518,890,550       539,452,522         
Middle Class 69,865,036       79,853,339       91,269,628       104,318,055     119,231,959       136,278,040       155,761,126       178,029,625         
Target Market (age 20-59) 37,168,199       42,639,160       48,915,417       56,115,506       64,375,410         73,851,128         84,721,621         97,192,192           
Market Share 16,835,957       22,746,733       29,949,345       38,472,802       48,327,264         59,534,980         72,156,893         86,309,082           
Of Total Population 1.33% 1.78% 2.33% 2.97% 3.70% 4.53% 5.45% 6.47%

2013 2014 2015 2016 2017 2018 2019 2020

1 

IMAX Screens 8                         12                      17                      24                      35                        51                        74                        108                        
PLF Screens 10 10 11 11 12 12 13 14
Total Screens 18 22 27 36 47 64 87 121
Market Share 45% 53% 61% 69% 75% 81% 85% 89%

3 

2 2013 and 2020 percentages given for urban residents, middle class, and age demographic. 
Found and used CAGR to facilitate this growth, assumed constant where data was missing 

Applied percentages to total population 

1 Market share calculations of IMAX screens vs. PLF screens based on existing PLF:IMAX screen 
ratio 



India Model Revenue Calculations 

1 

2013 2014 2015 2016 2017 2018 2019 2020

Cannibalization Rate 0.03% 0.04% 0.06% 0.08% 0.12% 0.16% 0.23% 0.32%
Cannibalization -$                   (30,547.16)$      (89,143.51)$      (253,510.36)$   (703,395.92)$     (1,908,428.58)$  (5,078,010.35)$  (13,293,424.08)$  

Avg. IMAX Ticket 6.00                   6.38                   6.79                   7.23                   7.69                     8.18                     8.71                     9.26                       
IMAX Theater Revenue 101,015,742$   145,215,141$   203,433,205$   278,054,512$   371,629,323$    487,115,115$    628,172,392$    799,464,425$       
IMAX Company Revenue 20,203,148$     29,043,028       40,686,641       55,610,902       74,325,865         97,423,023         125,634,478       159,892,885         

less cannibalization -$                   (30,547)$           (89,144)$           (253,510)$         (703,396)$           (1,908,429)$       (5,078,010)$       (13,293,424)$       
Net Revenue 20,203,148$     29,012,481$     40,597,498$     55,357,392$     73,622,469$       95,514,594$       120,556,468$    146,599,461$       

less Installation Cost -$                   (1,260,000)$      (1,827,000)$      (2,649,150)$      (3,841,268)$       (5,569,838)$       (8,076,265)$       (11,710,584)$       

Net Income 20,203,148$     27,752,481$     38,770,498$     52,708,242$     69,781,201$       89,944,757$       112,480,203$    134,888,877$       

Revenue per Screen 2,525,394$       2,501,076$       2,413,644$       2,269,769$       2,081,845$         1,862,686$         1,621,409$         1,359,773$           
Marginal Revenue -$                   2,447,037$       2,219,352$       1,950,046$       1,664,236$         1,375,667$         1,085,236$         778,360$              

Attainable Revenue (20%) 4,040,630$       5,550,496$       7,754,100$       10,541,648$     13,956,240$       17,988,951$       22,496,041$       26,977,775$         
NPV $50,828,247

3 

2 Average IMAX ticket price estimated by online source adjusted for 2014 inflation YoY 

Maximum revenue possible from target market 

1 Cannibalization rate to estimate saturation of market 

2 

3 



China Model Full 

1 

2 

3 

1 

2 

3 

Target Market Calculations 

Revenue Calculations 

NPV 

2013 2014 2015 2016 2017 2018 2019 2020
IMAX Screens 39                     45                     51                     58                     67                        76                        87                        100                      
PLF Screens 23 24 25 26 28 29 30 32
Total Screens 62 69 76 85 94 105 118 132
Market Share 63% 65% 67% 69% 71% 72% 74% 76%

Cannibalization Rate 0.03% 0.04% 0.06% 0.08% 0.12% 0.16% 0.23% 0.32%
Cannibalization -$                  (103,704.97)$  (188,247.84)$  (341,142.26)$  (617,214.08)$     (1,114,942.09)$  (2,010,980.34)$  (3,621,816.02)$  

Urban Residence 72% 72% 72% 72% 72% 72% 72% 72%
Middle Class 75% 76% 78% 80% 81% 83% 84% 86%
Target Market (age 20-59) 60% 60% 59% 59% 58% 58% 58% 57%

Population 143,000,000    144,001,000    145,009,007    146,024,070    147,046,239       148,075,562       149,112,091       150,155,876       
Urban Residence 102,960,000    103,680,720    104,406,485    105,137,330    105,873,292       106,614,405       107,360,706       108,112,231       
Middle Class 77,220,000      79,292,423      81,420,465      83,605,619      85,849,418         88,153,436         90,519,289         92,948,637         
Target Market (age 20-59) 46,409,220      47,316,397      48,241,308      49,184,297      50,145,720         51,125,936         52,125,313         53,144,224         
Market Share 29,311,086      30,816,942      32,346,123      33,896,098      35,464,462         37,048,964         38,647,536         40,258,310         
Of Total Population 20.50% 21.40% 22.31% 23.21% 24.12% 25.02% 25.92% 26.81%

Avg. IMAX Ticket 7.50                  8.09                  8.72                  9.40                  10.13                  10.92                  11.77                  12.69                  
IMAX Theater Revenue 219,833,147$  249,154,976$  281,916,839$  318,469,067$  359,194,505$    404,511,748$    454,878,740$    510,796,750$    
IMAX Company Revenue 43,966,629$    49,830,995      56,383,368      63,693,813      71,838,901         80,902,350         90,975,748         102,159,350       

less cannibalization -$                  (103,705)$        (188,248)$        (341,142)$        (617,214)$           (1,114,942)$       (2,010,980)$       (3,621,816)$       
Net Revenue 43,966,629$    49,727,290$    56,195,120$    63,352,671$    71,221,687$       79,787,408$       88,964,768$       98,537,534$       

less Installation Cost -$                  (1,965,600)$     (2,248,646)$     (2,572,451)$     (2,942,884)$       (3,366,660)$       (3,851,459)$       (4,406,069)$       

Net Income 43,966,629$    47,761,690$    53,946,474$    60,780,220$    68,278,802$       76,420,748$       85,113,309$       94,131,465$       

Revenue per Screen 1,127,349$      1,114,562$      1,100,986$      1,084,981$      1,066,212$         1,044,094$         1,017,647$         985,269$            
Marginal Revenue -$                  1,025,759$      1,006,713$      973,835$         935,869$            890,498$            833,989$            760,421$            

Attainable Revenue 8,793,326$      9,552,338$      10,789,295$    12,156,044$    13,655,760$       15,284,150$       17,022,662$       18,826,293$       
NPV $54,864,588

Max # Screens to add 304                          
Growth Rate 13%

Actual Screens Added 175                          
Growth Rate 8%



China Model Target Market Calculations 

3 

2 

2013 2014 2015 2016 2017 2018 2019 2020

1 

3 

2 2013 and 2020 percentages given for urban residents, middle class, and age demographic. 
Found and used CAGR to facilitate this growth, assumed constant where data was missing 

Applied percentages to total population 

1 Market share calculations of IMAX screens vs. PLF screens based on existing PLF:IMAX screen 
ratio 

IMAX Screens 39                     45                     51                     58                     67                        76                        87                        100                      
PLF Screens 23 24 25 26 28 29 30 32
Total Screens 62 69 76 85 94 105 118 132
Market Share 63% 65% 67% 69% 71% 72% 74% 76%

Urban Residence 72% 72% 72% 72% 72% 72% 72% 72%
Middle Class 75% 76% 78% 80% 81% 83% 84% 86%
Target Market (age 20-59) 60% 60% 59% 59% 58% 58% 58% 57%

Population 143,000,000    144,001,000    145,009,007    146,024,070    147,046,239       148,075,562       149,112,091       150,155,876       
Urban Residence 102,960,000    103,680,720    104,406,485    105,137,330    105,873,292       106,614,405       107,360,706       108,112,231       
Middle Class 77,220,000      79,292,423      81,420,465      83,605,619      85,849,418         88,153,436         90,519,289         92,948,637         
Target Market (age 20-59) 46,409,220      47,316,397      48,241,308      49,184,297      50,145,720         51,125,936         52,125,313         53,144,224         
Market Share 29,311,086      30,816,942      32,346,123      33,896,098      35,464,462         37,048,964         38,647,536         40,258,310         
Of Total Population 20.50% 21.40% 22.31% 23.21% 24.12% 25.02% 25.92% 26.81%



China Model Revenue Calculations 

1 

2013 2014 2015 2016 2017 2018 2019 2020

3 

2 Average IMAX ticket price estimated by online source adjusted for 2014 inflation YoY 

Maximum revenue possible from target market 

1 Cannibalization rate to estimate saturation of market 

2 

3 

Avg. IMAX Ticket 7.50                  8.09                  8.72                  9.40                  10.13                  10.92                  11.77                  12.69                  
IMAX Theater Revenue 219,833,147$  249,154,976$  281,916,839$  318,469,067$  359,194,505$    404,511,748$    454,878,740$    510,796,750$    
IMAX Company Revenue 43,966,629$    49,830,995      56,383,368      63,693,813      71,838,901         80,902,350         90,975,748         102,159,350       

less cannibalization -$                  (103,705)$        (188,248)$        (341,142)$        (617,214)$           (1,114,942)$       (2,010,980)$       (3,621,816)$       
Net Revenue 43,966,629$    49,727,290$    56,195,120$    63,352,671$    71,221,687$       79,787,408$       88,964,768$       98,537,534$       

less Installation Cost -$                  (1,965,600)$     (2,248,646)$     (2,572,451)$     (2,942,884)$       (3,366,660)$       (3,851,459)$       (4,406,069)$       

Net Income 43,966,629$    47,761,690$    53,946,474$    60,780,220$    68,278,802$       76,420,748$       85,113,309$       94,131,465$       

Revenue per Screen 1,127,349$      1,114,562$      1,100,986$      1,084,981$      1,066,212$         1,044,094$         1,017,647$         985,269$            
Marginal Revenue -$                  1,025,759$      1,006,713$      973,835$         935,869$            890,498$            833,989$            760,421$            

Attainable Revenue 8,793,326$      9,552,338$      10,789,295$    12,156,044$    13,655,760$       15,284,150$       17,022,662$       18,826,293$       
NPV $54,864,588

Cannibalization Rate 0.03% 0.04% 0.06% 0.08% 0.12% 0.16% 0.23% 0.32%
Cannibalization -$                  (103,704.97)$  (188,247.84)$  (341,142.26)$  (617,214.08)$     (1,114,942.09)$  (2,010,980.34)$  (3,621,816.02)$  
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